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ABOUT MEABOUT ME

An unconventional being that doesn’t lack uniqueness, this 
is reflected in my skills in fashion styling. The love for fashion 
stems from the unpredictability of the industry and the fact that 
everyone has their own take on fashion. My skills in styling have 
been implemented in an industry environment with my work 
experience at Pretty Disturbia and working with John Lewis as 
part of my Degree. I am confident in using a variety of adobe 
packages such as Photoshop and InDesign. I am hard working 
and will give a hundred and ten percent in everything I do.
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PERSONAL BRANDINGPERSONAL BRANDING
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INSPO

Final year university project, titled 
“Change Is Now”. The project is 
based on Gen Z activism. It focuses 
on movements such as Black 
Lives Matter, LGBTQ+  rights and 
the climate change movement. 
The final outcomes included 
two art directed photo shoots, a 
publication, concept film and an 
online exhibition. My work was 
inspired  by my dissertation: “Are 
Gen Z expected to dress more 
politically given the inference 
they are an activist generation?”.
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PROCESS
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REALISATION
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JOHN LEWIS 0202JOHN LEWIS 0202
A live project in collaboration with John 
Lewis & Partners. Working in a group, we 
were asked to create a collective digital 
fashion event in collaboration with John
Lewis & Partners which will generate a new 
audience and enhance the company’s brand 
profile. Due to COVID 19 the event was 
cancelled but we all created a final document 
containing our Ideas and outcome plans. The 
roles I worked on were model casting and styling.
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PROCESS

MODEL MOODBOARD
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JL & PARTNERS CURRENT STYLING
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FINAL OUTCOMES
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LESS IS MORELESS IS MORE
A project in collaboration with Unique Style 
Platform. The brief was to conduct research 
to find a new trend that will be used to create 
a trend book. The trend book forecasts and 
articulates the upcoming trend and the target 
audience who will engage with it. The trend I 
articulated was “Less Is More,” a philosophy 
of simplifying your life and only living with 
the necessities. Living in the moment. 
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OVER-CONSUMPTION

SLOW LIVING LIFESTYLE

DE-GROWTH 
MOVEMENT
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FINAL OUTCOMES
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RETROFLEXRETROFLEX

A group project working with a 
client. The brief was to produce a 
communication strategy and shoot 
for our client, Retroflex. Retroflex 
is a second hand vintage store 
based in the North of England. 
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