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Progressions
How can we improve the transition from  

post-16 education into university to make  
design education more accessible?



Progressions is an outreach programme for students 
aged 16-18. It works to make design education more 
accessible for communities with lower progression rates.

Progressions
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The Progressions Guidebook helps participating 
universities to set up their own programmes, allowing 
them to create better outreach to under-represented 
communities.

Progressions
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Name: Hannah
Pronouns: They/Them/Theirs

Background:

Hannah attends their local sixth 

form. They study graphic design, 

computer science and mathematics, 

achieving high grades in all three. 

Hannah would like to study graphic 

design at uni but their tutors are 

pushing them to study maths or 

computing so that they can have 

a career in STEM. This means that 

they have received little support in 

applying for and choosing a graphic 

design related course.

Hannah has a great foundation of 

creative skills, but would need help 

on how to apply as well as how to 

build a portfolio. They would also 

like to know what to expect when 

they begin university.

Name: Sam
Pronouns: He/Him/His

Background:

Sam studies fine art at his local 

college. He chose this option after 

enjoying a fine art GCSE, but now 

believes that graphic design may 

be a better fit for him. 

Sam has a portfolio and support 

in applying for a graphic design 

course at university, but he would 

like to get a head start by learning 

some of the initial skills that 

others who have previously studied 

the course may already have.

Sam can find big changes 

difficult, so he is hoping that 

the Progressions programme will 

help to make the transition into 

university more comfortable.

Name: Sara
Pronouns: She/Her/Hers

Background:

Sara is from a priority postcode 

area, attending a college that 

has a low progression rate into 

universities. Sara works part time 

at the weekend, so hasn’t been able 

to attend any weekend clubs, open 

days or taster sessions.

Sara applied to the Progressions 

programme in hopes that she could 

show how dedicated she is to the 

subject, and to help her stand 

out in the university application 

process.

Sara also has a lower disposable 

income than some of her friends, so 

it is important that the programme 

is low cost and accessible.

Name: Elle
Pronouns: She/Her/Hers

Background:

The only creative based course that 

Elle was able to study at sixth form 

was fine art. This is quite a common 

situation, and Elle finds herself in 

a similar position to Sam. However, 

as Elle also studies geography and 

maths, the outreach programmes 

that she receives communications 

about are heavily based in these 

subjects.

Elle’s art teacher helps her with 

her portfolio after-school, but Elle 

would like to add graphic design 

based pieces to show a wider range 

of skills. She is hoping that the 

Progressions Programme will give 

her the opportunity to create such 

pieces.

The Participants

The Guidebook
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The programme follows a structure of seven different 

phases to ensure support is provided in all of the 

key areas of the transition from school or college 

to university. This guide will give one example of an 

activity day that might happen in each of the seven 

phases, but the choice of which activities you also 

choose to do within each phase lies with you and your 

team of facilitators.

Structure

The Guidebook
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The Community phase allows the participants to get 

to know each other better, and encourages them to 

feel more comfortable using the studio space. For 

many students, a studio environment can be new and 

daunting, so this chapter works to make the transition 

from school to studio run smoother.

2: Community

The Guidebook
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“Communities of practice are 

groups of people who share a 

concern or a passion for something 

they do and learn how to do it 

better as they interact regularly.”  

- Etienne and Beverly Wenger-

Trayner, 2015

Facilitating a space that allows 

people to develop their own 

communities of practice will 

be an important aspect of the 

Programme. The aim is to encourage 

students to feel more comfortable 

within the studio space, so the 

formation of communities of 

practice will be beneficial.

• https://wenger-trayner.com/
introduction-to-communities-of-
practice/

Creating a friendly and approachable 

environment is key in ensuring that your 

participants feel comfortable and welcome in 

the space. This will ease the transition between 

school, college and university. Here are some 

of the approaches that you might find useful 

throughout your programme.

Teaching Approaches

“Experiential learning involves 

learning from experience” 

- Kendra Cherry, 2020

Experiential learning is a key 

component of art and design fields. 

By having the chance to try out 

new techniques and develop skills 

through the workshops, students 

will feel more confident when they 

do approach their first year at 

university. It also gets them used 

to the styles of learning that 

they might be engaging with at 

university.

• https://www.verywellmind.
com/experiential-learning-
2795154#:~:text=The%20
experiential%20theory%20proposed%20
by,emotions%2C%20influence%20the%20
learning%20process.

“Humanistic psychologists Abraham 

Maslow and Carl Rogers focused on 

the growth potential of healthy 

individuals.” - Lumen, n.d.

The idea that everyone has the 

potential to learn and grow can 

be a major motivating factor for 

students. If they are given the 

chance to see themselves develop 

over the short six week period, they 

are likely to be more excited and 

hopeful for all of the things that 

they could be able to achieve within 

a three-year programme.

• https://courses.lumenlearning.com/
wsu-sandbox/chapter/humanistic-
approaches/#:~:text=Humanistic%20
psychologists%20Abraham%20
Maslow%20and,our%20
understanding%20of%20the%20self.

The Guidebook
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The project map gives an overview of the programme 
and the thoughts that participants may have at different 
stages. These thoughts are revealed through the use of 
Augmented Reality technology.

Progressions
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Loveheart
How can we improve cardiovascular health for 

women aged 50-65?



‘Loveheart’ is a cardiovascular care package designed 
to help women aged 50-65 to improve both their 
cardiovascular and their overall health. The package 
would be available to purchase at pharmacies, health-
care centres and GP offices.

Loveheart

Women have a 50% 
higher chance of 
receiving an incorrect 
initial diagnosis 
when suffering from 
cardiovascular diseases, 
even after a heart 
attack.
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Women are around 30% more likely 
than men to have the symptoms of a 
stroke misdiagnosed and then be sent 
home from the emergency room
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The care package includes an information booklet and 
recipe book to help guide the audience through making 
positive changes to their lifestyle.

Loveheart
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The ‘Eatwell Plate’ is designed 
to show you what a balanced diet 
should consist of. It is recognise 
that any effort to improve the 
balance of your diet will be 
beneficial to you, and that you 
should not feel bad if you do not 
follow the ‘Eatwell Plate’ exactly.

The Eatwell Plate suggests that 
your diet should consist of:
• 1/3 fruit and vegetables.
• 1/3 starch carbohydrates such  
as bread, pasta and potatoes.

• The other 1/3 should be split 
between milk and dairy, and 
protein sources. Only a small 
section of your diet should be 
sugary or fatty foods.

It is also important to mention 
that you should discuss any major 
dietary changes with a doctor 
first.

loveheart.
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1) Using a frying pan, heat up the 
olive oil and use this to fry the 
onions and mince until the mince 
has browned.

2) Add the carrot, mushrooms, 
canned tomatoes, tomato paste, 
bay leaf and stock to the pan. 
Bring this to the boil and leave 
to simmer for 15 to 20 minutes, 
or until the sauce thickens.

3) Cook the spaghetti in a saucepan 
of boiling water until soft.

4) Divide the spaghetti into four 
portions and serve with the 
sauce on top. Use the fresh 
parsley to sprinkle on top.

1 tablespoon olive oil

200g extra lean mince

1 medium onion

80g shiitake mushrooms

1 grated carrot

400g canned chopped 
tomatoes

250ml vegetable stock (low 
salt)

2 tablespoons tomato paste

1 bay leaf

300g wholewheat pasta

fresh parsley

Preparation time: 10 minutes
Cooking time: 30 minutes

A traditional dish made more healthy by 
using wholewheat pasta and mushrooms.

Serves: 4 Ingredients: Instructions:

loveheart.loveheart.
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Activity cards categorised by difficulty help the audience 
to choose what level of activity suits them best.

Loveheart
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Loveheart
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Reusable boards are designed to provide the extra 
structure as mentioned previously, with the hopes of 
making the changes that the audience makes to their 
lifestyle more lasting and sustainable.

Loveheart
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Writing on the wall
How can the story of ‘Mama’s Got a box’ by 

Jennifer Khalil be told through illustration?



Book cover and the first two spreads of the children’s 
book ‘Mama Got A Box’ written by Jennifer Khalil. The 
story features three children thinking about what they can 
make out of a big cardboard box.

Writing on the wall
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Mama got a box.

          A big, brown box.

What could we do

          with a big brown box?

Writing on the wall
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The first spread within the book.
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The box is a space ship.

to zoom us into space.

Let’s go hunting 

for some aliens,

we could even 

have a race!

Writing on the wall
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Origin > Outcome
How can we guide people from the front 

entrance of the HPO building towards the 
photography studio using only typography?



A map that guided someone from the front entrance of 
the HPO building to the photography studio using only 
typography. Collaborative project with Toni Force. 

After creating the map, we decided to develop the 
project into a ‘make your own map’ kit.

Origin > Outcome

Catie Varley 2 Portfolio24



These are the images and designs that we used to form 
our original map.  
  
Carry On, Walk and Well Done created by Toni Force.
Begin, Turn, Down, Step and Nope created by Catie 
Varley.

Origin > Outcome
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Dataface
How can we educate society on the consequences 

of using facial recognition software within 
public spaces?



The ‘Dataface’ project features a brand identity which is 
inspired by the colours and shapes that can be used to 
block facial recognition technology.

Dataface

FACIAL RECOGNITION 
TECHNOLOGY 
DISPROPORTIONALLY  
AFFECTS PEOPLE OF  
COLOUR.
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The brand is accompanied by a zine which illustrates the 
story of how the use of this technology can affect people 
of colour, women and children.

Dataface
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The project also included two AR face filters encouraging 
young adults to think about their privacy online.

Dataface
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Companies can use your social media 
images to train facial recognition 

software without your consent.
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The Hidden Curriculum
How does the hidden curriculum influence our 

thoughts, practices and behaviours within design 
education?



‘The Hidden Curriculum’ is an outcome focused 
project revealing the thoughts and feelings of current 
graphic design students, in contrast to the formal written 
curriculum.

The Hidden Curriculum

The hidden curriculum 
refers to the 
unintentional lessons 
that we are often 
taught in educational 
settings.
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2 For More Information 2

Insta: @Catievarleycreative

Web: catievarley.com

Email: catievarleyart@gmail.com


