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MV CREATIVITY
[S UNLIMITED.

THERE IS ALWAYS MORE
CREATIVITY INSIDE OF ME,
WAITING TO BE UNCOVERED AND EXPLORED
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A creative, determined and passionate graduate with
a BA (Hons) Fashion Management & Communication
from Sheffield Hallam University. Specialising in
branding, trend prediction and marketing within the
fashion industry. Enjoys researching, developing and
visualising innovative fashion strategy and formulating
brand ideas from logo design to concept creation. |
am always looking forward to communicating self-
expression and personal identity through fashion or
my own adventure, as well as expanding my knowledge
to start my professional journey within the industry.
Here is how my journey is going so far.



WIRELESS- SELF

/ INSPIRATION
/ PROCESS
CONTENT:  / TREND
/ BRANDING CONCEPT
/ APP

DATE: MAY 2020



ONE’S TRUE SELF

Being inspired by the identity of oneself has me

looking into inspiring artist and graphic designers.

How our online identity can cape a persons

interpersonal perspective on you towers the real

word, develop communication and connectivity
to communities through social nedia.

INSPIRATION——



“Be who you are and say what you feel
because those who mind don’'t matter
and those who matter don’'t mind.”

— Dr. Seuss

‘ldentity cannot be found or fabricated
but emerges from within when one has
the courage to let go’

— Doug Cooper

BRO@ESS  —



As seen on unique style platform 2020

he trend of being a Vigilante comes in many
different ways, however the main way of it is
believing they are taking the right stand and
don’t back down from their protests. This can be
in both a positive and negative way. Vigilante has a
way of communicating to the consumer through
new values and experimental ways. Finding a
balance between the reality and aspirational;
being creative through a dgital persona.
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‘Wireless-self' explains how the internet and social media allows people to hide under a

mask and be themselves. It is the use of positivity which can be spread throughout these

platforms. Showing the internet and social media are places of creativity and expression

which have supported and helped many people. This is a digital trend but it can also be
a trend for a lifestyle, fashion, beauty and influencers.

Want to see full document follow link: TREND ——
https:/sehrrashidwixsite.com/mysite/project-6



https://sehrrashid.wixsite.com/mysite/project-6
https://sehrrashid.wixsite.com/mysite/project-6

The following brand concept proposal is based on digital
communication and connectivity from online sites of masked
consumers (the trend wireless self). The brand, Wasted Heroes,
communicates through an online site where artists can speak
freely and share their digital music. This brand and trend are a
great match as they both use visual communication online to
connect to their consumers. inside the document hold a creative
illustration holding the immersive experience, advertisement and
details of the app.

Want to see full document follow link:
https:/sehrrashidwixsite.com/mysite/project-6

BRANDING CONCEPT ——



https://sehrrashid.wixsite.com/mysite/project-6
https://sehrrashid.wixsite.com/mysite/project-6
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MARTINI TAAXI

/ INSPIRATION
/ SOCIAL MEDIA MARKETING

CONTENT:

DATE: MAY - DECEMBER 2020



During the pandemic, | supported
this taxi company by designing their
advertising on their social media (mainly
Facebook and Instagram). The company
recently brought out an app, so asked
me to help promote this. At first the
focus was to gain the attention of key
workers but now they are interest in
reaching all of their consumer base.
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Want to see further follow link: SOCIAL MARKETING ———

https:/sehrrashidwixsite.com/mysite/project-8-martini-taxi-marketing



https://sehrrashid.wixsite.com/mysite/project-8-martini-taxi-marketing
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FAWFULL/

/ INSPIRATION
CONTENT:  / PROCESS

/ BRANDING DATE: JANUARY 2021



Avdiane, aeprepn okt

This project was in a collaboration with
a start up twitch streamer Fawfullz. The
collaboration aim was to make a consistent
branding for the social and twitch streams,
creating a logo, emojis and banners for the
actual stream which would be embedded
into the streams allowing a cohesiveness

to a clar branding.

INSPIRATION——
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The graphics and style were done to

create the style of Fawfullz like. through

development and creation. Mapping out the

designed for the branding (logo, banners,
profile pictures [pfp] ).

PROCESS ——




SAWFULLZ

Want to see further follow link: BRANDING ——

https://sehrrashid.wixsite.com/mysite/poject-7-fawfullz-branding



https://sehrrashid.wixsite.com/mysite/poject-7-fawfullz-branding

BAOZI JEWELLERY

/ INSPIRATION

/ PROCESS
CONTENT:  / WEBSITE DISPLAY

/ PHOTOGRAPHY

/SOCIAL MEDIA POST

DATE:  JULY 2020 - JANUARY 2021



i

throughout my placement work i have been given a
range of tasks but the first task was to look into the
old shanghai and how it can be interoperated into
the brand through a contemporary view. By combining
modern day society which created this brand called
BaoziJewel lery who make jewel leryasart. Thisfollows
my inspiration process design to the final creation:
showing website designs, product photography and
social media post (nstagram & twitter

MAEE JEWELLERY # 5 #E]

INSPIRATION——
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PHOTOGRAPHY



https://sehrrashid.wixsite.com/mysite/project-9-baozi-jewellery

Want to see further follow link: PHOTOGRAPHY

https:/sehrrashidwixsite.com/mysite/project-9-baozi-iewellery



https://sehrrashid.wixsite.com/mysite/project-9-baozi-jewellery
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Want to see further follow link: SOCIAL CONTENT ——

https:/sehrrashidwixsite.com/mysite/project-9-baozi-iewellery



https://sehrrashid.wixsite.com/mysite/project-9-baozi-jewellery

GRAPHIC DESIGN

CONTENT:  / FREELANCE
DATE: FEBRUARY - JUNE 202l



Want to see further follow link:

https:/sehrrashidwixsite.com/mysite/project-10-freelance-graphic-design



https://sehrrashid.wixsite.com/mysite/project-10-freelance-graphic-design

Want to see further follow link:

https:/sehrrashidwixsite.com/mysite/project-10-freelance-graphic-design



https://sehrrashid.wixsite.com/mysite/project-10-freelance-graphic-design
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DATE:  APRIL - 2022



Blurred Face.
jr from thioclanggaa
[

SEND MESSAGE @ 9

Want to see further follow link: INSPIRATION——

https:/sehrrashidwixsite.com/mysite/project-11-self-representation-on-insta



https://sehrrashid.wixsite.com/mysite/project-11-self-representation-on-insta
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During this process | had a lot of views from
the inspiration, through the images and reading
| had done. Here are some of the points:

- A apparance of how we mask our selves to
the world and hide the true us.

- The idea of how we are different and
individual and provide some sort of separate
personality And what defines Us. How
Instagram impacts the real us to the persona
We portray.

- More appearance identity in terms of how
we present ourselves on social platforms,
Looking at expectation and reality. The
persona of how our appearance speaks of
who we are.

- The hiding of our true reflection (falls in
to mental health)

- The question is mostly how do we
communicate via social media to perceive our
appearance (showing the expectations.and
reality? In some sense, but its mae looking at
the expression and effects 0 far)

- This was coming from the images and then
from the some of the research | dd do the
main quotations that reflected my iginaL =
thought was.

INSPIRATION——



PROCESS ——




| researched into looking at videos and other documentaries
that can help me do more secondary research. So | looked
Netflix documentaries that helped develop my thought
process of thinking. How social media Instagram can be
active factors in which affect us and cause a level of
addiction. So | looked at the social dilemma which talked
about how the effect of Instagram, Facebook and Twitter
have an attempt to manipulate and influencers their ways.
It took place through knowledge about tech experts in
Silicon Valley and their views on what application they have
created. this benefited as it helped looking at the research
development and further knowledge from researchers to
be backed up.

ACADEMIA ——




Chopter 7

CREATING AN ADDICTION OF ONLINE
IDENTITY THROUGH INSTAGRAM

This chapter aims to outline self-representation
through online identity and the use of
Instagram. By considering how people’s social
personalities are shaped, influenced, and altered
to develop a specific digital persona which can
then be used to connect to online communities
using literature such as Goffman’s (1956) book
on self-presenting in everyday life

THE TRUE EXPERIENCE OF INSTAGRAM

Chapter three will address both sides of the argument of how
users or followers are affected by Instagram by considering
psychological aspects of likes or comments, self-esteem, and
escapism. Using primary research constructed of interviews and
survey answers of individual opinions and comparing this to
how articles find the disconnecting idea of self-representation
and health on Instagram. This uses articles from websites

such as The Wall Street Journal and the New Statesman to

create a compelling argument.

Chaptes 2

PERSONAL EXPLORATION WHEN
POSTING ON INSTAGRAM

Chapter 2 will explore the contemporary use
of Instagram following primary imagery and
interviews and questioning the type of content
that is posted on the participants’ accounts.
Why they have posted this content and what
their idea or views are of using Instagram to
present themselves is revealed. It will consider
Walker Rettberg's (2014) Seeing Ourselves
Through Technology, to help understand
what the participants’ authentic selves are and
how they see the world through a platform
such as Instagram.

Chopter 1

THE FUTURE EXPERIENCE OF
INSTAGRAM

The final chapter will aim to discuss the
future of the fashion industry in relation to
Instagram by using articles from Heuritech
and ProductlLed. In the future fashion will
continue to be impacted by social media. As
Instagram develops features that will engage
consumers and brands it will consider how
trends, engagement and connectivity helps move
fashion forward in a positive way.

THEORY ——



From its original concept, Instagram
has changed and adapted how the
platform connects with fashion
brands and consumers. This has
allowed people to be creative, create
their own trends, speak out and let
their opinions to be heard. It changes
the way users present themselves
and gives them inspiration, but how
often is that self-representation
authentic? This project was an
academically researched project
looking into to literature to gain
information on instagram and the
addiction it causes to its users

Want to see full document follow link: CONCLUSION ———

https:/sehrrashidwixsite.com/mysite/project-11-self-representation-on-insta



https://sehrrashid.wixsite.com/mysite/project-11-self-representation-on-insta

NEW REALITY
A
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/ PROCESS
CONTENT: / TREND
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DATE:  APRIL - 2022
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WHAT IS NEW REALITY?

‘New Reality’' is a trend which introduces a new light to the digital fashion
industry. It conveys the ideal self expression to an everyday consumer being able
to present their digital identity through clothing which may have more natural
and earthy tones. This allows the community to be able to have the opportunity
to share the outlandish and vibrant designs but to also gain a sense of safety and
relaxation through the casual cosy colours and styles which will be portrayed.

Want to see full document follow link: NEW REALITY TREND

https:/sehrrashidwixsite.com/mysite/project-12-new-reality-x-lumai



https://sehrrashid.wixsite.com/mysite/project-12-new-reality-x-lumai
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Want to see full document follow link:

https:/sehrrashidwixsite.com/mysite/project-12-new-reality-x-lumai
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LUMAI

Lumai, an individual fashion brand based in New Zealand, communicates products of
both physical and digital clothing. This taps into both consumer ranges, allowing a
communication between the digital and physical markets. The label offersapredominantly
cross-cultural aesthetic with a western twist to create a quirky, modern and
sophisticated aesthetic with a strong silhouette to wear. As an independent brand
who make their designs, they rely on online sales to connect to a world wide audience.

L UMAI - BRANDING ——


https://sehrrashid.wixsite.com/mysite/project-12-new-reality-x-lumai

THE CONCEPT

This creative brand concept allows the brand to develop a
new level of engagement and create a public face. This will
allow the brand to launch its image to the consumers and
a wider market. This would also show a new standpoint
and values of Lumai. This launch would also start the
new trending idea of moving the digital fashion industry
forward, creating a new way for a consumer to take part.
The main concept plan is to create promotional methods
and communicate to the audience both the trend and brand.

Want to see full document follow link: NEW REALITY X LUMAI CONCEPT ———

https:/sehrrashidwixsite.com/mysite/project-12-new-reality-x-lumai



https://sehrrashid.wixsite.com/mysite/project-12-new-reality-x-lumai

CONNECTING WITH DIGITAL SELF

Want to here the podcasts please contact me on:

https:/sehrrashidwixsite.com/mysite

Connecting to digital sell
Episode 141- The veality of dighal personn
M. Peviguln & Ace

COMMECTING TO DIGITLA SELF

With Special Guest: ACE

Connecting with Digital self podcast is
about online communities platforms. Where
we talk about our own virtual experiences
and how one is too communicate as a digital
face. We touch point on fashion, lifestyle
and our digital experiences. This is explored
with different special guest and was an
interesting experience to create.

PODCAST



https://sehrrashid.wixsite.com/mysite
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MY CREATIVE
JOURNEY SO FAR

/ PROMO
./ STATEMENT
CONTENT: 7 DETAILS
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DATE:  PRESENT



BUSINESS CARD ——



PERSONAL STATEMENT ——






WELCOME FOR MORE )

Curious to see more of my work in full,
then visit my Website and Instagram!

https://sehrrashid.wixsite.com/mysite
https://www.instagram.com/sehr.creative

Past

WEBSITE ——


https://www.instagram.com/sehr.creative
https://sehrrashid.wixsite.com/mysite

INSPIRATION EXISTS
ALL AROUND US.

YOU CAN CHOOSE TO BE CREATIVELY INSPIRED
AND OPEN YOUR SELF
TO NEW OPPORTUNITIES AND IDEA







