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cvPERSONAL PERSONAL 
STATEMENTSTATEMENT

Conscientious and professional, 
with interests and experience 
in the fashion industry. I am a 
driven and enthusiastic final 
year student studying BA 
(Hons) Fashion Management 
and Communication at 
Sheffield Hallam University. 
As a top level student with a 
variety of skills and attributes 
to showcase, I am currently 
seeking a role specialising 
within the marketing, trend 
and e-commerce sector of 
the fashion industry for when I 
graduate in the summer of 2022.
Recent achievements include 
averaging a 1st in my 2nd year, 
with my work being presented on 
Unique Style Platforms website 
and social media.

WORK HISTORYWORK HISTORY

H&MH&M (Sales Assistant)
(December 2020 - present)
• Social and communication skills - communicating with staff and 
customers
• Working in a fast paced environment
• Visual merchandising 
• Organising and tidying the store 

UNIQUE STYLE PLATFORMUNIQUE STYLE PLATFORM (Trend Forecasting Intern)
(June 2020 - August 2020)
• Research into future trends for the company
• Laid out trend report documents on InDesign
• Gathered images for trend reports
• Gave input into topics  of future trend reports
• Organisation skills - sticking to deadlines and attending team 
meetings

BOBBY RABBITBOBBY RABBIT  (Merchandising Assistant)
(February 2019 - October 2019)
• Working closely alongside the business owner, and by interacting 
with customers via email and telephone,my communication skills 
were heightened
• Adobe skills. For example editing images on Photoshop
• Styling assistance on photoshoots for new collections
• Daily use of Shopify
• Packaging and shipping items to customers via Royal Mail    
• Stock counts and stock organisation 

BOOTSBOOTS (Sales Assistant)
(November 2018 - January 2019)
• Improved social skills by working with employees and customers
• Working in a fast paced environment (Christmas)
• Cooperatively working with changing in-store events and points 
systems
• Cash handling at the till 

HOLLISTERHOLLISTER (Brand Representative)
(July 2018 - November 2018)
• Improved ability to communicate by working with employees and 
customers 
• Money management at the till 
• Stock checks, stock counts and organising stock 

07805600978 

sophiesquire@
hotmail.co.uk

@fmc_sophiesquire

linkedin.com/in/
sophie-squire-
00259b1b8

https://sophiesquire.
myportfolio.com
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/RESEARCH

/PROCESS

/ACADEMIA

/THEORY

/ C O N C L U -

SION

DOES THE 
FASHION 
INDUSTRY RELY 
ON THE PAST FOR 
ITS PRESENT AND 
FUTURE TRENDS?
A CRITICAL RESEARCH PROJECT 
OBSERVING WHY FASHION TRENDS 
REPEAT THEMSELVES
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INTERVIEW QUESTIONS

1.	 Do you think that trends are always repeated from the past, or is any-
thing ever new?

Due to new innovations in science, technology and new social media trends there are always new 
trends yes, although styles of the past also have a big influence but are reinvented for the future.

2.	 If yes, what do you think are the main repeated trends that have been 
popular in recent years?

The 1970’s made a big comeback last year, and the 90’s/Y2K era has slowly been gaining popu-
larity for the last few years due to the rise of Depop amongst other factors such as Paris Hilton’s 
Netflix series. 

3.	 How often do you think that trends are repeated?
I wouldn’t say there’s a timescale, it is more influenced by pop culture or social media/apps.

4.	 Do you think the consumers who buy into nostalgic trend eras are most-
ly consumers who lived through the actual trend, or consumers who buy 
into it anyway, but have not actually experienced it themselves?

More often it is the younger generations opting for nostalgic trends, so those who didn’t experi-
ence it first time round.

5.	 Why do you think that consumers feel nostalgic for certain trend eras? 
They may feel reassurance and comfort when looking through rose-tinted glasses at happiness 
of younger years.

6.	 How do you think Covid-19 has affected fashion trends?
Definitely, as loungewear and ‘zoom’ outfits have become so much more popular due to 
lockdowns.

7.	 When trends are repeated, do you think that they are exactly the same 
as how they were originally, or do you think they change at all?

They change due to new innovations etc.

8.	 Do you think that the speed of trends being repeated has accelerated 
within recent years, stayed the same, or decelerated? 

The rise of TikTok has accelerated the passing of trends rapidly, so much so that consumers are 
finding it more difficult to keep up. For example, the term ‘Cheugy’ was created by a TikToker to 
name anything associated with millennials, such as vintage sportswear or Ugg boots, out of date 
and ‘unfashionable’ only a few months back, but the style has suddenly been embraced by influ-
encers, in particular the return of the Ugg is prominent.

9.	 How do you think social media impacts the repetition of nostalgic 
trends?

As mentioned above, social media has a massive impact as a place where most people, both 
younger and older generations now look to for style inspiration.
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/INSPIRATION

/PROCESS

/TREND 

/CONCEPT

/FILM
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A PROJECT THEORISING 
THE TREND BIOPHILLIA 
(AN INNATE AFFINITY 
OF HUMAN BEINGS WITH 
THE NATURAL WORLD 
IN A COVID-19 WORLD). 
THE STRENGTHS OF THIS 
PROJECT IS A RAW ACCOUNT 
OF MY PERSONAL COPING 
MECHANISM FOR DEALING 
WITH THE STRUGGLES FACED 
IN LOCKDOWNS.  BIOPHILLIA 
EXPLORES THE ELEMENTS 
ALSO INFLUENCED BY 
NATURE. THIS PROJECT WAS  
FEATURED ON UNIQUE STYLE 
PLATFORMS WEBSITE AND 
INSTAGRAM.



/BIOPHILLIC ARCHI-
TECTURE 
/FENG SHUI
/ROOTED IN NATURE
/NATURAL DYES
/EARTHY COLOURS
/BIOTECHNOLOGY
/MYCELIUM
/MENTAL HEALTH 
/WEARABLES
/REROOTED

INSPIRATION:



PHOTOSHOOT OUTCOMES:



APP DESIGN:

:PRODUCT PROPOSAL



BRAND CONCEPT REPORT:



TREND BOOK:



AS A RESULT AS A RESULT 
OF MY OF MY 
ACHIEVEMENTS ACHIEVEMENTS 
ON MY ON MY 
BIOPHILLIA BIOPHILLIA 
PROJECT, MY PROJECT, MY 
WORK WAS WORK WAS 
SELECTED TO BE SELECTED TO BE 
FEATURED ON FEATURED ON 
UNIQUE STYLE UNIQUE STYLE 
PLATFORMS PLATFORMS 
WEBSITE AND WEBSITE AND 
INSTAGRAM  INSTAGRAM  
IN ORDER TO IN ORDER TO 
GENERATE GENERATE 
INDUSTRY INDUSTRY 
EXPOSURE.EXPOSURE.
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A PROJECT 
DEMONSTRATING THE 
TREND ANEMOIA (GEN-Z 
CONSUMERS FEELING 
NOSTALGIA FOR ERAS 
IN WHICH THEY HAVE 
NOT LIVED THROUGH). 
THE STRENGTHS OF THIS 
PROJECT INVOLVE A RAW 
REPRESENTATION OF A 
GEN-Z OUTLOOK OF THE 
PAST IN A CONTEMPORARY 
MANNER. ANEMOIA 
EXPLORES THE ELEMENTS 
WHICH ARE PERCEIVED AS 
BETTER THAN THE NOW. 
OUTCOMES INCLUDE A 
TREND BOOK, TREND FILM 
, EXHIBITION STRATEGY 
AND PHOTOSHOOTS.



INSPIRATION:
/RETRO INTERIORS
/FILM/TV
/RETRO TECH
/ICONIC GARMENTS
/VIBRANT PRINTS
/RAVE
/DISCO
/NO SOCIAL MEDIA
/NOSTALGIA
/HAIR AND MAKEUP



NINETIES HAZE:



SIXTIES POWER EYE:



SEVENTIES GROOVE:



TREND BOOK:



INSPO:

EXHIBITION STRATEGY:



EXHIBITION STRATEGY:



FILM:
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INTERNING AT UNIQUE 
STYLE PLATFORM PROVIDED 
ME WITH VALUABLE LIVE 
INDUSTRY EXPERIENCE 
ALONGSIDE A SCOPE OF 
KEY SKILLS WHICH HAVE 
BEEN USEFUL WITHIN MY 
FINAL YEAR AND WILL 
BE BENEFICIAL POST-UNI.  
KEY SKILLS BEING REPORT 
MAKING ON INDESIGN AND 
PHOTOSHOP, ANALYTICAL 
TREND RESEARCH AND 
VERBAL AND WRITTEN 
COMMUNICATION. THIS 
PROJECT FOCUSES ON THE 
CUT OUT AND CROPPED 
TREND THAT WAS ACTIVE 
DURING SPRING/ SUMMER 
21.



/POST LOCKDOWN
/SUMMER
/CREATIVITY
/BRIGHT
/VIBRANT
/INFLUENCER-LED

INSPIRATION:



INSPIRATION:



TREND REPORT:
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/INSPIRATION

/PROCESS

/COMMUNICA-

TION MANUAL

DURING THIS PROJECT I 
WORKED IN A GROUP AND 
COLLABORATED WITH 
LUXURY, SUSTAINABLE 
BRAND OLIVA ANABELLE. 
TOGETHER, WE 
COOPERATED IN ORDER TO 
DELIVER PHOTOGRAPHY 
AND MARKETING 
OUTCOMES  FOR THE 
BRAND WHO UTILISED 
THIS ACCORDINGLY. THE 
STRENGTHS OF THIS 
PROJECT WAS OUR ABILITY 
TO WORK WELL AS A TEAM 
RESPECTFULLY, ALONGSIDE 
OUR REPORT MAKING AND 
WRITTEN COMMUNICATION. 



INSPIRATION:
/PROFESSIONALISM
/QUAINT
/TEAMWORK
/LUXURY
/JEWELLERY
/COLLABORATION
/MANAGEMENT
/ROYAL
/FABRICS



COMMUNICATION MANUAL:



:PHOTOGRAPHY
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! /INSPIRATION

/PROCESS

/REALISATION

/ZINE

DURING THIS PROJECT 
I WORKED IN A GROUP 
IN ORDER TO CREATE A 
ZINE WHICH ADDRESSES 
THE PROBLEM OF 
PERIOD POVERTY 
AND PROVIDES A 
SOLUTION FOR THIS, 
WHILST INCREASING 
AWARENESS AROUND 
THE TOPIC. THIS 
PROJECT WAS IN 
C O L L A B O R A T I O N 
WITH THE ENTERPRISE 
DEPARTMENT AT SHU. 
THE STRENGTHS OF 
THIS PROJECT INCLUDE 
OUR RESPECTABLE 
TEAMWORK AND 
COOPERATION.



/PERIOD POVERTY
/MENSTRUATION 
EQUALITY
/TEAMWORK
/COOPERATION
/VIBRANT
/ZINE MAKING
/ENTERPRISE

INSPIRATION:



PHOTOGRAPHY:



ZINE PAGES:


